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ABSTRACT

It has been a year and ten months since the Goods and Services Tax (GST) introduced in India. Now it is right
time to study Influence of GST on Five Star Hotels in Kerala. This paper attempts to assess the study the perception of
employees towards the influence of GST on sales and tax administrating system. For the purpose of study the sample were
collected from employees working in five star hotels in Cochin and collected data were analyzed using statistical
techniques such ast test and ANOVA.
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INTRODUCTION

Goods and Services Tax (GST) is an indirect taxetevin India on the sale of goods and services.
The One Hundred and Twenty-Second Amendment BithefConstitution of India, officially known as Ti@»nstitution
(One Hundred and First Amendment) Act, 2016, inticei a national Goods and Services Tax in India ftoJuly 2017.
The importance of tourism to the hospitality indygs obvious and is increasing each year. Theigouindustry is the
collection of productive businesses and governnhemrtganizations that serve the traveler away froomé. These
organizations include restaurants, hotels, motg| resorts; all facets of transportation, inclgdnental cars, travel
agents, and gasoline service stations; nationalstaig parks or recreation areas; and various tpriatiractions. The
industry also includes those organizations thatpstpthese firms' retail activities, including adiging companies,
publications, transportation equipment manufactjrand travel research and development agenciesduction of GST
was regarded to be a revolutionary move done téontian economy. This study to understand the érfbe of GST upon

the five-star hotel industries taken from Cochin
REVIEW OF LITERATURE

GST would be a very important step in the fieldirafirect taxation. The cascading and double taragiffects
can be reduced by combing central and state té&®sn@m, 2017 ). Goods And Services Tax (GST) Asadnfipacts on
Hotel Industry in South Tamil Nadu the study exasdirthat Most of the Budgeted, Luxury, 3-star & drdtlotels agree
that Implementation Goods & Service Tax By cenBalernment has strong Positive Impact and Less tNeglenpact on
their Hotels (Jasim, 2017). Companies specialibinfpod and beverages operations could be the btdzgneficiaries of
GST within the hospitality sector. Food and bevesalgills have multiple components and can inflagehills by 30-35%.
A single-slab tax will benefit consumers and shdektl to savings of 10-15% on the overall bill. Testaurant industry

has been burdened with high and multiple taxatibleavever, liquor should be included in GST. Exemgtit defeats the
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very purpose of bringing in a uniform single tasusture (Jonathan 2017).
OBJECTIVES OF THE STUDY

e To study the perception of employees on the imibgeof GST on sales.

» To identify the perception of employees towardsittleience of GST on tax administrating system.
HYPOTHESES

Hoi: There is no statistically significant differencetlieen years of experience and perception towards E&&ing a

positive influence on sales volume

Hoz: There is no statistically significant differencetiween years of experience and perception on thigiyminfluence of

GST on tax administrative system.
METHODOLOGY

For the study, population consist of 423 employeésl4 five star hotels in Cochin and a sample of 62
respondents were selected by using purposive sagnplethod. For the purpose of study, both primad/ secondary data
were collected. Primary data is collected by usitngctured questionnaire method and responses measured by using
a 5 point scale. SPSS (statistical package forab@tience) was used as a statistical softwarecamedsample t-test,

ANNOVA were used as statistical tools.

Table 1: Personal Profile of the Respondents

Variables Classification Frequency | Percent
Gender Male 47 75.8
Female 15 24.2
Less than 5 12 19.4
5-10 4 6.5
Work experience 11- 15 18 29.0
16 — 20 1 1.6
More than 20 27 43.5
Accountant 1 1.6
Designation Reservations _ 16 25.8
Sales and marketing 4 6.5
Managers 26 41.9

Sourderimary Data N=62
75.8 percent of the respondents are male and rergaiespondents are female i.e., 24.2 percent ®ftdtal
respondents. Survey result is shown as below.48r8ept of total respondents are belonging to thegcay of having
work experience more than 20 years in the hotalstrg. 29 percent of respondents have work expegibetween eleven
to fifteen years and 19 percent of respondents har& experience less than five years. For thisesyr41.9 percent of
total respondents belong to managerial positioBs3 percent of respondents belong to reservatindsla percent of the
total respondents come under the category of sena&vagers and vice president of the hotel group.hdéle 4 percent

representation from sales and marketing and 1 &perepresentation from accounts.
Testing of Hypotheses on Influence of GST on Tax Axinistration System and Sales Volume

Hox: There is no difference between years of experiemeckperception on the positive influence of GSTian
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administrative system.

Table 2: GST on Tax Administration System

Item Mean Std.

Acronym Deviation
One tax system (GST) will help clients to avoid ftmons in tax P1 410 824
structure
GST system will facilitate easy checkout and inegiceparation P2 3.92 .708
Faced difficulty or ambiguity in the calculation taix under GST P3 2.81 1.265
Recelyed_ proper training and technological advamecgnm your P4 382 878
organization when GST introduced
Proper training would help to avoid ambiguity i &ructure P5 426 541
under GST
Introduction of GST resulted in a better profitékibf the firm P6 3.39 1.014
GST will require revision in prices of the servigesvided P7 3.68 .864

Source: Primary Data N=62

Table 3: Positive Influence of GST on Tax Administative System

Mean Square F P Value.
Between Groups 0.467 2.886 0.030
\Within Groups 0.162
Total

Source: Primary Data N=62

From the above table, since the P value is legs @5 H is rejected at five percent level of significanbatf
there is no significant variation between yearsegperience and perception on positive influenceG&T on tax
administrative system and accepted the alterndtiyaothesis that there is significant difference agh@mployee’s
perception and years of experience.

Hox: There is no difference between years of experiemze perception towards GST has positively influence
sales volume.

Table 4: GST and Sales Volume

Item Std.

Acronym sl Deviation
Lr:lré)sducnon of GST resulted in decrease in theunw of inbound P8 391 1.088
The hl_gh tax structure in Indl_a prompt foreigner®pt other P9 376 953
countries as their travel destination
!ncrease in the tax structure for business clatises reduced P10 3.69 822
inbound sales
Tax revision has positively affected travel agents P11 3.27 1.089
Due to the introduction of GST travel agents bogkias been P12 355 1.066
reduced
;B;Lgnd Input Tax Credit facility will prevent frdwlent travel P13 3.82 878
GST brought a reduction in domestic sales volume 14 P 3.56 1.096
GST has affected online bookings and revenue P15 .27 3 .944
!ntroduct|on of GST reduced Foreign Fund Flow iartem P16 3.45 1.082
industry
GST will boost Tourism Industry in for coming years P17 3.10 .936

Source: Primary Data N=62
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Table 5: GST and Sales Volume

Mean Square| F | Sig.
Between Groups 0.206 0.4380.781]
\Within Groups 0.470

Total

Source: Primary Data N=62

From the above table, since the P value is abd& I&,is accepted at five percent level of significarttat tthere

is no significant variation between years of expece and perception towards GST has positivelyanited sales volume.

FINDINGS

e There exists difference among the perception of lepees that GST has a positive influence on the tax

administration system.

* There is no significant variation between yearsegperience and perception towards GST having atipesi

influence on sales volume.

CONCLUSIONS

India enthused a step taken for the accomplishofeie goods and service tax (GST) regime withpiiament
and approved by the constitution (122nd AmendmeBit) 2014. The GST is implemented on April, 1.Z0tb replace

multiple state and central levies with a single com the study, it is understood that employeesess a perception that

GST has positively influenced sales volume. Hatduistry keeps a hope that one tax system will bihisindustry in the

coming years.
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